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Fundraisers 

Sweet Frog Premium Frozen Yogurt

SweetFrog® serves frozen yogurt made 
with the highest quality ingredients and 
a secret recipe that is specially blended 
for a smooth and creamy taste.

Carefully crafted in a 115,000 square 
foot, state of the art licensed dairy, 
our yogurts contain the highest counts 
of beneficial probiotic live and active 
cultures, exceeding the requirements set 
forth by the National Yogurt Association 
for both, frozen yogurt and refrigerated 
yogurt.

85 soft serve frozen yogurt flavors 
including Nonfat, Low fat, Premium, No 
Sugar Added, and Tart varieties are all 
pasteurized under USDA certification 
and inspection and receive organic 
certification and kosher certification.

All Nonfat and NSA yogurts are low in 
sodium and cholesterol. Our non-dairy 
sorbets contain real fruit juice, all natural 
flavors and no artificial colors. Sorbets 
are non-dairy and contain no fat, 
sodium, or cholesterol.

Our goal is to create the best frozen 
yogurt experience you’ve ever had!
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Fundraising
Let Us Help Your Cause

Passion for community 
Involvement

So many of our customers tell us that Sweet 
Frog is more than frozen yogurt. We are 
told, “it’s an experience” or “it’s an event”. 
We couldn’t agree more!

We believe that Sweet Frog is best 
experienced in our passion for community 
involvement and our willingness to give back 
to the communities in which we live and work.

You don’t need to do a lot of convincing 
when it comes to asking a few friends to 
go to Sweet Frog for some premium frozen 
yogurt, so what’s better than asking them 
to go to Sweet Frog for that PLUS a good 
cause?

How it works

1. Ask the manager for a “Hop On The 
Cause” Fundraiser Form. Complete the 
form and include a brief explanation as 
to what the fundraiser is for and how the 
money raised would be used. Share a few 
dates.

2. Sweet Frog will contact you to discuss a 
day, usually Monday through Wednesday, 
and a 3 hour block of time. 10% of ALL 
SALES goes to your organization, including 
sales from those who come in support and 
donations from our regular customers. 
There are no attendance rosters needed.

3. We ask that you advertise the 
fundraiser through your organization and 
contacts to get the word out. We advertise 
through our social media presence and in 
store signage.

Visit www.sweetfroghsv.com for forms

“Hop” On The Cause

What are you passionate about? Where do 
you see a need? What fundraising effort 
would you like to spearhead?  What is your 
cause?

Perhaps your cause would warrant a regular, 
quarterly fundraiser. Maybe it’s a one-time 
opportunity to help someone in need. We 
won’t know unless you tell us. Sweet Frog is 
always ready to hop on the opportunity to 
serve.

It’s not just 
frozen yogurt,
IT’S AN EXPERIENCE


